OBbEM ANTEYHDbLIX MPOOAX JI1C

B AeTa/iM3auumm no Tuny ante4vyHbiX npoaax, H'l1 2024 - H'1 2026

O61beM online-npopgax, Mnpa, pyo6.

97,3 A 128,7
! +32%
E— [
H'1 2024 H' 2025

O61beM online-npoaak, Mmnpg yn.

A
0,19 +19% 0,23
[ I

H1 2024 H'T 2025

ANTbDAPM Tonbko JIC

MCCNENOBANMA PhiHKA B cooTBeTCcTBUM C QHATUTUYECKUMM 6a3aMu AAHHbIX «AJTbOAPM»

+20%

+2%

154,5
]
H12026

0,23
[

H'1 2026

O61beM offline-npopak, mnppa, pyo.

767,5

691,9

+11%

H1 2024 H1 2025

O61bem offline-npopgaxk, mnpa yn.

2,24 2,19
\%
-2%

H1 2024 H1 2025

+4%

-6%

800,1

H1 2026

2,05

H1 2026
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